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Branding Campaign

WHEN I WAS 
YOUR AGE

Children today are inundated by existential 
threats. This series explores the effects of 
climate change, school shootings, and pervasive 
media on children. Using dramatic imagery 
paired with a colloquial saying directed by an 
older generation at a young one, I try to show 
how the danger and fear the current generation 
faces is being unfairly diminished.



POSTER IN USE



Broadside Series

BIGOTRY IN 
AMERICA

Typographic poster series exploring three 
periods of American history when interest 
groups organized to promote their bigoted 
views. This series was imagined for use as 
part of an ad campaign for the ACLU.

I used a limited color treatment to increase 
the impact of each poster’s title, making 
them the primary read. From there, type 
size, position, and orientation were used to 
guide the viewer through each piece.



Digital Illustration and Painting

IMMIGRATION 
EXPERIENCE

To bring attention to the immigration policies 
in the United States which led to family 
separation, I created this three-part digital 
illustration and painting series focusing on the 
human toll.

Using relative scale and hyperbolic messaging, 
I allow the audience to view this tragedy 
through the image of an individual child, a 
parent and child physically separated, and a 
child walled off from their peers.

The short and simple typographic message is 
presented using dynamic angles and 
perspective distortion, activating the text, and 
leading the viewer through each image.



Branding Project

STRONG 
ARM

In today’s fast paced world, everyone can use 
an extra hand. Strong Arm is a customizable 
wearable appendage concept I created to fill 
this need.

After conception, I created a full branding 
package including logo and mascot, stationery 
set, instructional manual, packaging, and an ad 
campaign. For the logo type, red was chosen 
to denote energy and the font was selected 
and modified to signify stability and strength.

STATIONERY

INSTRUCTION 
MANUAL



AD CAMPAIGN



Branding Project

FULMIND Mindful meditation has changed my moment 
to moment awareness, so it was a natural fit 
when I was tasked to create a brand identity 
system for an invented non-profit.

The identity and subsequent collateral were 
developed through brainstorming, 
competition research, user profiling, and 
careful consideration about messaging.

STATIONERY

INFOGRAPHIC



LOGO LOCKUPS

PACKAGING



Logofolio

VARIOUS 
BRANDS

Self-driven exploration of logo marks and type 
for fictitious clients. My goal was to take a 
deep dive into the primary branding element 
for companies and organizations to learn the 
nuance behind logo design.

Each logo was researched and carefully 
considered to create a mark which would 
emphasize the essence of the brand.





Magazine Cover

NAFFS Each year the National Association of Flavors 
and Food-Ingredient Systems (NAFFS) holds a 
design contest for the cover of their Flavor & 
Ingredients Industry Report. My submission was 
selected for the 2020 edition.

Based on an interview with a representative 
from NAFFS, I determined that natural 
ingredients with known health benefits were 
something valued not just by the organization’s 
leadership, but also by their members.

Event Promo Card

STUDENT 
EXHIBITION

The Monmouth University Annual Student 
Exhibition is an event to commemorate the 
accomplishments of art students over the 
course of the year. Graphic design seniors 
can submit promotional card designs for the 
opening reception.

I designed a simple, eye-catching two-color 
postcard which uses intersecting rectangular 
lines at different widths to guide the viewer 
to important information while creating the 
illusion of depth.
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April 26–May 1, 2020

ANNUAL STUDENT EXHIBITION

Opening Reception:

Sunday, April 26 from 7–9 pm

Annual Student Exhibition

Sunday, April 26 from 7–9pm
Opening Reception:

DiMattio & Ice House Galleries

April 26–May 1, 2020



Stamps & Brochure

QUENTIN 
TARANTINO

To commemorate the film work of famed 
director Quentin Tarantino, I designed a series 
of four postage stamps featuring some of his 
most memorable characters. I then designed a 
brochure to display the stamps.

Familiarity with Taratino’s films and aesthetic 
drove the comic book style for the stamps and 
back of the brochure, while the interior mirrors 
the gritty atmosphere he creates in his films.



TYPOGRAPHIC 
POSTERS



Responsive Website

WHEN I WAS 
YOUR AGE

I designed and HTML coded a companion 
website for my When I was Your Age 
branding project. The website featured visual 
elements from the project for a consistent 
and cohesive look.

The website featured information to raise 
awareness for the core messaging from the 
project. To accomplish this in a 
comprehensive way, I utilized integrated 
charts and interactive features from leading 
environmental, health, and media watchdog 
agencies which update automatically.



Mobile App Redesign

MONMOUTH 
COUNTY 
LIBRARY



App Design

FULMIND To accompany the Fulmind branding concept, 
I developed an app prototype in Adobe XD 
which assisted meditators in finding online and 
real-world resources while communicating with 
other mindful practitioners. 

After brainstorming, developing a user 
persona, and researching related apps, I 
developed a task flow. This process guided 
the appropriate screens and visuals to create 
for the app.

TASK FLOW



EXPERITSE

I am a creative visual problem solver utilizing clean and 
e�ective design sensibilities in graphic and web design. With 
a passion for learning, absorbing new technologies has 
become second nature. 

RELEVANT WORK EXPERIENCE

Freelance

Web and Graphic Design                     May 2005—Current
Freehold, NJ

• Web Design
• Graphic Design
• Content Management
• Hosting Server Management in a Windows Environment
• Develop Client Proposals

High School Computer Manager

Lakewood Board of Education                Jan 2000—Feb 2006
855 Somerset Ave, Lakewood, NJ

• Windows Server Management
• Large Scale Desktop Computer/Software Deployments
• Hardware and Software Technical Support
• Financial and Student Data Report Processing
• Design and Manage District Website

EDUCATION

Monmouth University—BFA in Design and Animation with a 
Concentration in Graphic and Interactive Design    January 2021

DESIGN SKILLS

Typography, Editorial + Book 
Layout, Illustration, Digitial 
Imaging, UI/UX, Web Design, 
Digital Photography

SOFT SKILLS

Problem Solving, Project 
Management, Collaboration, 
Critical Thinking, Creativity, 
Communication

TECHNOLOGY

Adobe Creative Suite
Photoshop, Illustrator, InDesign, 
Lightroom, XD, Dreamweaver

Microsoft Office Suite
Word, Excel, Publisher, 
PowerPoint, Outlook

Web Design
HTML, CSS, Bootstrap, jQuery, 
WordPress, Constant Contact, 
SQL, ASP, VBScript

Large Format Printing
Epson Stylus Pro 9800
Epson SureColor P8000

AWARDS/HONORS

Dean’s List—2017-2019

NJ Federation of Camera 
Clubs 2013 Fall Nature
General Merit Award

NJ Federation of Camera 
Clubs 2012 Tops in NJ Nature
General Medal Award

INTERESTS

Photography, Writing, HockeyPortfolio & References Available Upon Request

David Rogers
Graphic Designer

dave@invisual.us
davidrogers.design
848.333.3113


